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T
he staging consultation is a 
great time to explore many 
possibilities when it comes 
to preparing your home for 

market. What’s really key is figuring 
out what your budget is. I can feel 
people cringing right about now, 
thinking I’m not going to spend 
thousands and thousands of dollars to 
stage a house I’m about to sell. 

If this is your thought process, think 
again. 

First of all, you’re not frivolously 
spending money to impress a 
potential home buyer. You’re actually 
investing in probably the biggest 
asset you own. Secondly, the amount 
you’ll invest in staging your home is 
probably going to be thousands and 
thousands of dollars less than your 
first price reduction. We’ve all heard 
that people make up their minds 
based on first impressions in less 
than thirty seconds. If this is true, 
then as a homeowner competing for 
a qualified buyer, you need to counter 
any competition from the get go. That 
being said, take that first impression. 
Today’s savvy homebuyer no longer 
wastes their time doing a drive by 
of your property before deciding if it 
is worth viewing – instead, today’s 
homebuyer will view your home on 
the Internet. In fact, a recent Real 
Estate Association Report indicates 
that over 80 per cent of first time 
viewings for your home will occur 
on the Internet. Remember that first 
impression? Don’t discount the value-
add that professional staging will 

bring to your home prior to the “For 
Sale” sign being placed on your lawn. 

More often than not, the very first 
question a homeowner asks is “How 
much does it cost to stage my home?” 
The question is fair, but so too, more 
often than not, one equally fair 
response is that it is unfair to jostle an 
answer to this question without first 
considering two things. 

The first thing to consider in planning 
your budget, is an onsite meeting with 
your staging professional to do a walk 
through the house, room by room. 
No matter what neighbourhood you 
live in or how large your house is, a 
walkthrough is important so that your 
stager can get a true visual sense of 
what has to be done. 

Once your stager has done a room 
by room examination, they will then 
discuss with you what will bring 
out the best in your home, what 
doesn’t need to be changed, what is 
in need of serious repair, etc. Many 
homeowners are scared to consider 
staging because they have heard 
that besides all the repair work 
they have had to do, they also have 
to pack up or toss every stick of 
furniture they own in order to make 
the house suitable. Well I’m not 
going to discount the truth because 
in many instances, yes it is true, 
the homeowner may be required 
to pack it all up. But here is the 
rationale. First of all, a professional 
stager may ask your realtor what 
is the situation for selling? For 
example, say you are moving your 

elderly mother into a retirement 
home and she has been in the house 
for almost sixty years. More likely 
than not, the homeowner’s house 
will have a very dated appearance, 
maybe there are a lot of expensive 
antiques, perhaps many items need 
to be tossed, walls may need to be 
repaired and painted, or maybe the 
kitchen cabinetry is desperately in 
need of refinishing, or even replacing. 
But before ripping the entire kitchen 
out, ask both your realtor and your 
stager what they think. For example, 
say your street is in a high demand 
pocket in Toronto. Your realtor might 
suggest you include some redesign 
or renovation to maximize the return 
on your investment, such as some 
landscaping to increase your curb 
appeal, perhaps an interlock walkway 
or new front door steps. Inside, 
maybe you need new flooring in the 
foyer, such as marble, granite, slate or 
faux finishes, or perhaps your house 
needs a fresh coat of paint in every 
room - all to increase the return on 
your investment. On the other hand, 
maybe the house is in disrepair and it 
really doesn’t matter because whoever 
buys it will probably tear it down to 
build a new home. So please, know 
your neighbourhood well.

Whatever it needs on the inside, more 
than likely you’re going to need your 
stager’s helpful advice and creative 
eye to bring it all together for you 
to make your house appealing to as 
many prospective buyers as possible. 
Although it’s a good idea to know 
how high the glass ceiling is in terms 
of what you are prepared to invest 
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After trAcking 2772 properties 
in eight major cities, coldwell Banker realty found 
the average home was on the market for 31 days, 
yet the typical staged home sold in just under 14 
days. And while the average home sold for a mere 
1.6 per cent over the seller’s asking price, the staged 
homes went for a hefty 6.3 per cent more. 
 
*Source: Moneysense Magazine 

in staging your property for sale, it is 
also important to try and be open-
minded. Let’s face it, the majority of 
us are very proud of the time and care 
we have put into our homes. Yet, once 
the decision has been reached to sell, 
first and foremost, remove yourself 
emotionally from your house. Save 
those weepy tissue moments for when 
the “For Sale” sigh is up on your lawn 
and it’s time to start packing. 

One of the hardest tasks a stager 
performs for the homeowner is to 
tell you the truth about what will and 
won’t sell your home quickly – let’s 
face it, although you may be very fond 
of the black kitchen, it is not on the 
typical homebuyer’s wish list when 
you are preparing your house for sale. 
A trained eye will notice scratched 
floors, broken furniture, art that needs 
encouragement or colours that just 
don’t sell. 

What is a reasonable budget to one 
homeowner may not be fathomable 
to another –a general guideline for 
how much homeowners invest on 
average was put forth by the Real 
Estate Staging Association. The report 
indicated that homeowners will invest 
on average between one to two per 
cent of the listing value of their home 
to stage their home for sale. In turn, 
the National Staging Association 
suggests that those homeowners who 
do stage their homes may see an 
additional seven to 10 per cent return 
on their investment. So go ahead, and 
make your first impression count.

your stAging Budget:

moneyout, moneyin


