
 red  
This vibrant colour is an expression of passion, fire and 
dramatically linked to love. The boldness of this colour usually 
demands the viewer’s full attention. The impact of red on walls 
gives an enveloping effect when mingled with dining room 
furniture – particularly darker woods such as mahogany or 
black lacquer. Shades of red, such as wine or cranberry give a 
very stately effect.

 orange  
A spiritually insightful colour, orange presents a positive 
attitude, and is a colour of groups or gatherings. A highly 
energizing colour, it makes people feel over active, so it 
is definitely not a calming effect for use in bedrooms or 
bathrooms. Typically, you may notice orange in a fast food 
restaurant. It is not so great for formal rooms. 

 yellow  
Just look at the sun and the energy that envelopes every pore 
in your body. Yellow is the colour of give and take, as it helps 
people to become more diversified and adaptive. Yellow draws 
one to focus and is favoured in learning environments, offices 
and classrooms. It is a communicative colour that can’t be 
overlooked. In homes it stimulates attentiveness and ability 
to study. Have you ever smelled a lemon while studying to 
increase your focus? Try it.

 green   
Ah yes, the colour of nature. Green stimulates feelings 
of oneness with nature, balance, growth and spring. It is 
an emotionally soothing colour for private places such as 
bedrooms and baths, or study areas. Green is the easiest 
colour on the eye, and that is why it is restful. Green is 
associated with peace and tranquility. In Asia, green is believed 
to bring luck as is apparent in the wide use of Jade.

 blue  
Picture a clear blue sky with not a cloud in sight. Now feel the 
calm and restorative powers of blue. Blue is a colour to relax 
with, dream with and meditate. People become less aggressive 
and tend to be less violent around this colour. Freshness and 
vitality are associated with it. Blue lowers the heart beat, pulse 
and breathing rate – It has a cooling effect on a hot summer’s 
day.

 violet  
Most commonly violet or purple has an association with 
wealth or royalty. Purple is luxurious, magical, mystical and is 
one of the colour trends for 2009. Centuries ago making violet 
dye was so expensive, it was reserved for royalty only. Violet is 
favoured by artists and musicians. This colour tends to draw 
out creativity. It also helps people rest easily when used in 
lighter shades for bedrooms. Darker shades however, can be 
somewhat depressing to some.

 white  
The purity of white is mostly associated with snow and being 
cool, ethereal and calming. Think of floating clouds, it is the 
colour of dreams. White is also a release from pain, thus 
hospitals have fresh white sheets and pillowcases and doctor’s 
cloaks. Many find it an impersonal colour too. In China, for 
example, it is the official colour of death, the afterlife and 
mourning.

 black  
Primarily speaking, black is recognized throughout the world 
as the colour of death. Black is for mourning, mystery, and 
the unknown. It is also solid, grounding and stabilizing. In 
large amounts, it is heavy, oppressive, yet in small quantities 
it is sophisticated, formal and very classy. It can frame an 
environment, and create drama or in large amounts, it can 
create depression or fear as in the world of the unknown. RH&C 
*Source: William Wallace.ca

Often overlooked for the dramatic effect it can 
have on any living environment… simple repainting of 
walls gives you a 29% return on the dollar over the average.*

Dollar for dollar, painting is the least expensive way to enhance and broaden 
the appeal of your home for resale purposes. The colours you choose will 
really make an impact when it comes time to sell. Although it is important 
to reflect the latest in colour trends, it is equally important that you choose 
colours that feature your home in its best possible selling advantage. Here 
are descriptions of what various colours mean in our everyday world: 
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