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kitchenandbath
S t a g i n g  M o d u S  o p e r a n d i 

During an open house, if the kitchen appeals to all of a buyer’s 
senses, then chances are it was a great kitchen and the buyer is 
thinking I must have it.

There was a certain ambience about it. The colours were well 
chosen, the cabinetry had a great finish, there were exquisite 
pendant lights and an aroma of freshly baked cookies. Perhaps 
it was the sunlight streaming across fresh cut flowers on the 
granite counter that caught their eye. 

This same staging psychology holds true for the bathroom. In 
the master ensuite the must-have signals here are its spa-like 
atmosphere, complete with whirlpool, scented candles, pure 
white fluffy towels and fragrant soaps of lemongrass or French 
vanilla in glass jars. If this sounds inviting, this is staging at 
work. 

Whatever stresses were imposed on your kitchen or bathroom, 
will determine what needs staging. Whether it is staged by 

you, the homeowner or requires a professional’s touch, you will 
definitely get your money’s worth back -- homeowners, who 
invest on average two per cent of their home’s overall value by 
staging their homes for resale purposes, will on average see a 
7.8 per cent additional profit.* So if you are unsure about the 
value-add, look no further than your kitchen or bathroom.

Where to begin? | Start in the kitchen by asking yourself 
what a buyer might find fault with. Be very honest. Look at 
the condition of the walls, ceilings, the paint, cabinetry and 
hardware, lighting fixtures, windows and trim. Don’t forget 
to check the air quality for pet smells and cooking odours. 
Whatever your first impressions, chances are these flaws might 
affect a buyer. 

In today’s highly competitive real estate market, you need to go 
the extra mile - especially if there are other houses for sale on 
your street-you need to make a great first impression, so that a 
buyer will want your house over the competition. 

ask any realtor which room will sell your house first 
and you will hear that the kitchen sells the house. The bathroom, apart from being the most 
used room in your house, will also quickly attract or repel every buyer who walks through 

the door. By taking extra care with these two rooms when staging your home for sale, a 
homeowner can gain a substantial return on investment from these two rooms alone. 

》continued on page 44

the kitchen iS the 
hub Ever wonder why 
“kitchen parties” naturally occur 
every time you have guests?

Well, it’s because the kitchen 
is the hub of every home. It’s 
where we get nourishment, 
refreshment, gather and 
regroup after a busy day. It is a 
room with real value for every 
family. At Re/Max we’ve learned 
that kitchen upgrades can really 
deliver, with a 44 per cent higher 
return on investment over the 
average return on other popular 
renos you might consider.

Stainless steel appliances 
continue to hold a lot of interest. 
In cabinetry, look at fine-grained 
maple, stained or natura. 
Laminates and marble are 
great choices for countertops, 
but granite continues to be the 
most popular surface of all. 
Check out the latest fixtures in 
today’s new, brushed nickel 
finishes.

bathrooM-
diSappear in your 
perSonal Spa Today’s 
stress-filled world leaves us 
all crying out for rest and 
relaxation; making your 
bathroom the best it can be will 
generate a 56 per cent better 
return on investment than the 
average renovation.

The goal should be to create 
a spa-like environment in 
your bathroom by installing a 
soaker tub with relaxing jets, or 
perhaps a new steam shower 
stall.

[Source] RE/MAx HALLMARk 

REALTy LTd., BRokERAgE

What iS the 
difference 
betWeen Staging 
and redeSign? Staging 
is when you prepare your 
house for sale by creating a 
broad buyer appeal. Things 
such as colours, de-cluttering 
and depersonalizing are really 
important. Redesigning your 
living space is for lifestyle when 
the homeowner plans to stay 
and makes design changes to 
suit their lifestyle.
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the More of leSS | Many items 
hidden in kitchen cupboards, pantry and 
drawers need to be eliminated. Hold a 
garage sale, give items away or pre-
pack. remove all adorable child and pet 
photos alike from fridge doors, and make 
sure the stove and the backsplash are in 
great shape. If cleaning is too difficult, 
call a professional cleaning service to 
help get everything shamelessly shiny. 

We all have memorabilia whether it’s 
a book collection, statues or stacking 
tables. But if a buyer can’t see their 
possessions in your living room, or 
family room because your family 
photos adorn every inch of space, then 
it’s not a sale. Less is definitely more. 
your home has to be as clutter-free 
and depersonalized as possible so 
that a buyer can readily see that their 
treasures will fit into your space. Since 
approximately 92 per cent* of all viewers 
will originally view your home on the 
Internet, those first few moments count 

to transform the viewer into a potential 
buyer. 

Think of your kitchen as a symphony 
where every appliance, dish and 
fixture has a part to play and if just one 
piece doesn’t fit in, the whole of your 
kitchen’s harmonic view may not look 
synchronized. If the appliances are fairly 
new, or if you want buyers to perceive 
them as such, they must be thoroughly 
cleaned. Just remember, the cleaner your 
stove looks, the newer it looks which is a 
big selling factor! If outdated, chipped or 
does not fit in with the rest of the décor, 
store them, sell them or give them away. 
(1-800-GOT-JUnK is a great means to 
an end.) 

the Magic of colour | Wood 
trims may sometimes pose challenges 
- to paint or not to paint. Visually 
speaking, white trim throughout is 
preferred and kitchens tend to look 
best in a monochromatic scale. “Mono” 

means one, and chromatic is a colour 
in various shades or tints. For example, 
yellow is the colour of energy and 
happiness; tinted whites also work 
well in kitchens with backsplashes and 
flooring of neutrals such as grey or 
beige. Forget your personal tastes and be 
open-minded. The idea is to neutralize 
your home for a faster sale. If choosing 
a colour palette seems daunting, most 
staging professionals are trained in 
colour consultation to assist you. 

an instant makeover trick for older 
cabinetry is to repaint the cabinets and 
change the hardware. This can save 
homeowners thousands of dollars while 
it gives cabinets a fresher, newer look. If 
there are blinds or window treatments, 
make sure to have them cleaned, along 
with the windows. If you’re not sure 
whether these treatments will work, ask 
your stager. a certified professional will 
serve as an invaluable source of interior 
décor knowledge. In certain instances, 

❝�THInk of youR kITCHEn AS A SyMpHony 
WHERE EvERy AppLIAnCE, dISH And fIxTuRE 
HAS A pART To pLAy...❞

your kitchen windows may appear 
brighter and larger, without window 
treatments or blinds. Whatever looks 
best is a stager’s lament. 

lighting and flooring | 
although natural lighting is best, 
having lots of artificial lighting available 
for working areas is highly preferred. 
Consider adding pot lights, valance 
lighting under cabinets or brand new 
pendant lights over island countertops. 
Having well-lit rooms will add to your 
home’s stunning and warm effect. 
Especially for resale purposes. 

Depending on what type of flooring 
you have, it is usually best to follow 
the manufacturer’s recommendations 
for cleaning and polishing. Most 
wood flooring comes pre-finished, so 
the surface won’t need floor polish, 
just cleaning. If in need of repair or 
replacement, your staging professional 
will be more than happy to refer you to 
an expert. 

bathrooM oaSiS | In the bathroom, 
cleanliness is everything -- absolutely 
shiny, bright and polished from the 
sinks and faucets to the shower head 
and door knobs. Make sure to replace 
all bulbs and if the caulking is cracked, 
replace it with a suitable colour. There 
should be no leaks and all the lighting 
should work. The toilet seat may be 
replaced if old, any broken tiles should 
also be replaced, and any porcelain chips 
may be easily repaired by you or call a 
professional restoration service.

Most of what is true for the kitchen also 
applies to the bathroom(s). The most 
important bathroom of course, is the 
master ensuite. Here, you must create a 
sense of spa-like relaxation. Whatever 
you do, the trick is to evoke a restful 
retreat so the buyer imagines enjoying 
the luxurious setting. 

Plants make great accent pieces 
throughout the house. not only are 
they eye catchy but can actually help to 

focus the eye for a lingering moment. 
Professional stagers always create 
focal points to enhance areas of your 
home. This can be done with furniture, 
accessories, paintings, lights or even 
flowers. as a master stager once said, 
“Every room has its own charm; you just 
have to present it.”

*SouRCE: REAL ESTATE STAgIng STATISTICS 
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Barbara Bryan, Certified Accredited 
Home Stager, President, ALPHAOne 
Staging can be reached at 
info@alphaonestaging.com, or visit 
www.alphaonestaging.com. rH&C

❝�...you MuST CREATE A SEnSE of SpA-LIkE 
RELAxATIon.❞
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